
 

 

 
 
Press release 
 
In 2019 the Lucerne-Lake Lucerne Region was particularly popular with visitors from 

Switzerland and the Americas 

Luzern Tourismus AG (LTAG) concluded the 2019 tourism year with an excellent tally of 

overnight stays as evidenced by the figures communicated today by the Swiss Federal Sta-

tistics Office: despite a slight drop of 1.2%, Lucerne city recorded its second-best result ev-

er, and the Lucerne-Lake Lucerne Region as a whole experienced an increase of 1.3% rela-

tive to the previous year. Key to the success of 2019 were market diversification (visitors 

from a wide range of source markets), density of offerings, and innovative service partners. 

 
According to the Federal Statistics Office, 1,382,980 nights were recorded in Lucerne city last year, which 

represents a slight reduction of 1.2% compared to 2018. The Lucerne-Lake Lucerne Region as a whole (Can-

tons Lucerne, Schwyz, Uri, Obwalden and Nidwalden) recorded 3,912,377 nights, 1.3% more than in the 

previous year.  

 

Lucerne city: more visitors from Switzerland and the Americas, fewer from Europe and Asia 

Most of the visitors staying in Lucerne city came from the domestic market, Switzerland: around 316,600 

nights, i.e. a share of 23% of the total. The USA, the most important foreign country of origin, saw a rise of 

+5.2% compared to 2018. The other source markets on the American continent also grew: Brazil with +9.8% 

and Canada with +14.8%. In other words, the USA was again the most important foreign market in 2019, 

chalking up around 266,000 overnight stays and a market share of around 19%. Overall, the Americas grew 

5.6%, and as much as 25.9% over the last five years. The numbers from the Asian markets declined by -

5.5%. Although visitor numbers from Hong Kong (+18.8%), Japan (+7.1%) and Taiwan (+6.9%) were up 

compared to the previous year, all the other Asian markets were down – led by India (-19.9%), the Gulf 

States (-16.7%), Thailand (-14.4%), Korea (-10.1%) and China (-5.6%). Taken as a whole, the last five years 

have seen Asia's share of the market grow 4.1%. 
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Overnight visitor numbers from Europe were down 3.5%: Germany, the most important European market, 

recorded a decline for the first time since 2015 (-8.4%). Second-ranked United Kingdom  

was also down -10.5%. Taken as a whole, the last five years have seen overnight stays from Europe decline 

slightly by -1.8%. Nights stayed by visitors from Australia and New Zealand were down 9.8%. 

 

Lucerne-Lake Lucerne Region: increases from Switzerland and the Americas, stable in Europe,  

slight decline from Asia 

The Lucerne-Lake Lucerne Region chalked up 3,912,377 nights, i.e. 1.3% more than in the previous year; 

this represents an average increase of just over 8% over the last five years. Here too, Switzerland was by far 

the most important market of origin in terms of visitors, with a share of over 40%. Internationally, the strongest 

growth came from the American continent (+7.1%) as represented by the USA (+6%) – the number three 

foreign market – Canada (+19.6%) and Brazil (+10.7%). Overnight stays from Asian countries decreased by 

1.1% in 2019, but have risen by 9% on a 5-year average. China, the most important foreign market, recorded 

a drop of 4.9%. Also down were India (-7.3%) and the Gulf States (-6.9%). The region was more popular with 

visitors from Japan (+31.3%), Hong Kong (+26.8%), Taiwan (+12%) and South Korea (+1.8%). The Europe-

an markets (22% share) closed at roughly the same level as in the previous year with a decline of 0.2%. Visi-

tors from Germany, ranked number 1 in terms of European countries, stayed 2.2% more nights. Other coun-

tries recording increases were Russia (+19%), Spain (+15.5%) and Italy (+0.5%). Overnight stays in the re-

gion were down amongst visitors from all the other countries. Oceania with Australia and New Zealand rec-

orded a decline of -6.4%. 

 

Success thanks to an ideal guest mix and above-average performance 

Lucerne's positive performance can be traced back to its highly recognisable brand, focus on market devel-

opment activities, excellent cooperation model within the region, and diversity of the tourism offering. Lucerne 

also enjoys a very balanced mix of visitors from the global travel markets: 23% of overnight stays in Lucerne 

city are generated by visitors from Switzerland. The other European markets have a share of 20%. 30% of all 

overnight stays come from Asian visitors. Some 23% of all visitors come from the Americas, 3.5% from Oce-

ania and 0.5% from Africa. After visitors from Switzerland, US-Americans are number one in Lucerne city 

(19%), ahead of China, whose 9% share gives it about half as many visitors as the USA. In the region as a 

whole, the strongest country after Switzerland with its 41% share is China (9.2%), just ahead of the USA 

(8.9%) and Germany (8.8%). This mix of visitors, together with the broad positioning in relation to the source 

markets, are proving to be very valuable, especially at a time when factors are, to a large extent, outside of 

LTAG's control, such as the current impacts of the coronavirus on the Chinese market in particular.  
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BAK Economics published its latest study on the performance of 150 international destinations in the Alpine 

region on 6 February 2020. Lucerne again finds itself occupying the top position in the ranking of summer 

destinations, while Weggis has moved up to ninth place. Lucerne is number two, taking the year as a whole. 

With Engelberg in 13th place, another destination from the Lucerne-Lake Lucerne Region is ranked in the top 

15 – further information: press release of 6.2.20. 

 

Outlook: 2021-2024 business plan 

In addition to the continued pursuit of the "Premium" quality strategy with its focus on quality-based develop-

ment, the current 2020 trading year also finds the LTAG preparing its 2021-2024 business plan. Core projects 

include: destination development (high quality standards, networking in the region); digital leadership (e.g. 

digital marketplace for the region); offer and product development; increasing tourism value added for as 

many stakeholders as possible; sustainable tourism development; and activities in the area of tourism aware-

ness, local population involvement, next generation development, and visitor flow management optimisation.  

 

For further information please contact: 

Marcel Perren, Lucerne Director of Tourism, tel. 041 227 17 09, marcel.perren@luzern.com 

 

 

 

Information on the Lucerne-Lake Lucerne Region for the media: www.luzern.com/media 

The Lucerne-Lake Lucerne Region online: www.luzern.com 

 

 

          @ilovelucerne                                               @ilove_lucerne  

           

         @ilovelucerne                                                   @luzerntourismus 

 
#MyLucerne #LakeLucerneRegion #VERLIEBTindieSCHWEIZ 
 
 
 

Luzern Tourismus AG (LTAG) is the competence centre for the positioning, market development, public relations and 

guest care of numerous partners delivering first-class services for the Lucerne-Lake Lucerne Region. LTAG's sphere of 

responsibility is devoted to ensuring the excellence, authenticity and sustainability of the region's tourism products and 

services.  

 

Lucerne, 27 February 2020/LTAG/sg 

https://www.luzern.com/fileadmin/user_upload/Luzern_Tourismus/PDF/Medien/Medienmitteilungen/Medienmitteilung_BAK_Bencharkstudie_Alpenraum_6.2.20_.pdf
http://www.luzern.com/

